Leads That
Work For You

Ask Yourself...

© What can | do to prevent leads from slipping through the cracks?

Sales and F&l Solutions

Lead Response:
Speed Counts

@ How much time am | wasting manually entering leads into my system? E

@ Are my lead-generating services really worth what I'm paying? 12HOURS
.................................................................................................................... —
© Aml losing leads because they're going to overbooked or busy salespeople? ™ -
........................................................ -
© How can| prevent lead data from being viewed by unauthorized personnel? g -
-

You dramatically lower your chances of capturing a
lead if you don’t respond quickly.’

Expected
Response Time

Average
Response Time

Expect Results

* Reduce lost leads by automatically capturing them in your system. According to JD Power, the average
response time on Internet leads is over

12 hours.? But 51% of customers expect a
* Reduce needless costs by measuring the value of your lead-generating services. response within four hours.? What are you

* Save time by eliminating manual data entry.

« Distribute leads instantly, automatically, and fairly to your sales force. doing to meet your customers’ expectations

. . . . . ?
* Protect your customer information by making it only available to certain employees. and capture more leads?

" SKKU/MIT Remote Sales Research Study, 2009
2 JD Power, Internet Mystery Shop Results, 2008
2 Capgemini Cars Online Study, 2008
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About Internet Lead Upload

Maximize sales opportunities and better manage your budget with a
lead-processing solution that receives e-mail leads from Internet lead
generators and adds them to your POWER system.

| AR == ﬁ |

118 FOAD MUSTARG: 3404
e

CHM byrciorn i ) i STk s

Leads are loaded right into your
system from third-party providers.
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Follow Up Every Time

According to a McGraw-Hill study,
salespeople never follow up with 48% of their
prospects. What are you doing to ensure your
sales team goes after every prospect?

Highlights

* Automatically creates prospect records
in POWER.

* Tracks leads sent from lead-generating
services, so you can determine which
services are the most beneficial.

* Automatically assigns Internet leads
to salespeople.

* Distributes leads evenly or to specific
salespeople to prevent lost leads.

Effectively managing and distributing leads is a
vital task for any dealership. Make the process
effortless, respond more efficiently, and
convert more leads with Internet Lead Upload
for POWER.
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MAKING BUSINESS BETTER.
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