Follow-up That
Drives Results
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o -E customers and prospects. With Virtual Customer Care Center, you can generate more
QO satisfied buyers and increase your sales.
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Designed for You

Acting like a virtual Business Development
Center (BDC), the Virtual Customer Care
Center’s professional, live callers use your
dealership’s Contact Management system
to track dealership clients, place calls,

and conduct surveys. These results and
appointments are then loaded directly into
your Contact Management system. Options
on contact timing, call and survey scripts,
CSI escalation processes, and un-sold contact
processes are tailored specifically to your

needs.

The Virtual Customer Care Center is
engineered for the way you do business:

* Develop the processes that work for you
with the help of our on-site implementation
experts, part of an experienced team that has
implemented over 1,000 BDCs in the last

seven years.

* Reynolds takes ownership in your success,
and you only pay for results. Monthly
billing is based on New and Used retail
units sold, not on calls made, reflecting our

commitment to your success.

Let the Virtual Customer Care Center help you
master your service, sold, and un-sold follow-
up with professional calls that lead to profitable
results for your dealership.

Dealership-wide Solutions for ERA"

“Knowing why a customer did or did not buy from us is critical to our business.
By partnering with the Reynolds Virtual Customer Care Center, we are assured
quick, thorough, and consistent sold and unsold follow-up and service follow-up
survey feedback. The results help us pinpoint exactly what happened in the sales
and service process, often giving us a second chance to make the customer happy

and save the deal.”

Adam Murray, Sales Manager
John Eagle Honda

Houston, TX

For more information on
the Virtual Customer Care
Center, please contact your

Reynolds Account Manager,
call 800.767.7879, or e-mail
marketing@reyrey.com.
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MAKING BUSINESS BETTER.
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